Kevin Roberts, CEO Worldwide, Saatchi & Saatchi

Kevin Roberts is the New York-based CEO Worldwide of Ideas Company Saatchi & Saatchi, one of the world's leading creative organizations.


Before joining Saatchi & Saatchi in 1997, Kevin held leadership positions with some of the world's great brands, among them Procter & Gamble, Pepsi and Gillette.

Kevin 's radical optimism, uncompromising style, visionary ideas and straight-talking manner have situated him at the leading edge of global commerce. Under his leadership, Saatchi & Saatchi has grown revenue year by year; in 2003 Saatchi & Saatchi was named Best Global Network by both Adweek and AdAge publications in the US. 

Kevin is also the inaugural CEO in Residence at Cambridge University's business school, the Judge Institute of Management in the UK, and is Professor of Sustainable Enterprise at universities in Ireland and his home, New Zealand.

A prolific traveller and coveted public speaker, Kevin is an evangelist for the power of ideas and inspiration to make the world a better place.


He is the author of two books, most recently Lovemarks: the future beyond brands, which, by the end of 2005, will be published in 15 languages worldwide.
